
WHAT IS 
MJBIZCON?

100+
SPEAKERS

1,400+
EXHIBITORS

HOURS OF CONTENT 

70+

6MIL+ 
MEDIA IMPRESSIONS 

SF OF EXPO FLOOR 

300,000+

For three exciting and 
intensive days, our 
community comes together 
to share the best-in-class 
from veterans and emerging 
players across the cannabis 
ecosystem. 

JOB LEVEL
52%

18%

18%

12%

C-Level / Founder / Partner  
VP / Director
Manager
Staff / Specialist 

TOP REPRESENTED 
COUNTRIES
91%

5%
1%

.48%
.3%

.28%

.26%

.25%
.17%
.14%

United States
Canada
China
Netherlands
Israel
Germany
Australia
United Kingdom
Korea (the Republic)
Mexico

INDUSTRIES
23%
21%
12%
11%
10%
8%
8%
4%
3%

Other
Cultivation
Ancillary Services
Extraction
Ancillary Products
Dispensary
N/A
Investor
Legal

CANNABIS INDUSTRY EXECUTIVES 

30,000+

AUDIENCE PROFILE



WHAT IS 
MJBIZCON?

EXHIBITOR 
PROFILE
• Business Services 
• Cultivation  
• Processing, Packaging & 

Lab Services  
• Retail/Dispensary 
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DARE TO LEARN
DARE TO UNITE
DARE TO SPARK
DARE TO F IGHT 
DARE TO DREAM
DARE TO THRIVE
DARE TO PARTY

C A N N A B I S   u   C U LT U R E   u   C O M M U N I T Y   u   C O N N E C T I O N S

DARE TO GROW

12TH ANNUAL

MJBIZCON
2023 CAMPAIGN



THE STORY BEHIND 
THE CAMPAIGN

 In order to make it in the cannabis 
industry, first you must dare to.
 Attendees at MJBizCon operate legal 
cannabis companies from marijuana 
and hemp growers to extraction and 
manufacturing companies companies that 
create gummies, vapes and extracts.
 This industry has newly emerged over 
the past decade and has grown rapidly. Many 
consider it a “green rush” to earn quick cash, 
but in reality, operating and turning a profit in 
cannabis is extremely challenging.
It takes passion and perseverence to navigate 
the complex regulations, banking limits and 

legalization woes and supply chain issues. 
And in 2023 the industry had fallen on even 
more challenging times with wholesale prices 
plummetting in 2022. 
 Despite more than 40 states legalizing 
medical and/or recreational cannabis, there 
is still a significant stigma surrounding 
the plant born out of the Reefer Madness 
campaigns and the D.A.R.E. campaigns of 
the 1980s and 1990s. Additionally 40,000 
prisoners remain incarcerated in the U.S. for 
non-violent marijuana crimes, while others 
are legally selling and profiting from the same 
commodity.

 To unite our industry and inspire the 
passion, hard work and love of the plant that 
drives business owners to succeed, MJBizCon 
boldy introduced the Dare to Grow campaign 
for the 2023 show.
 In addition to a tagline that rallied the 
cannabis community, we launched with tickets 
starting at $99, the lowest pricing in MJBizCon 
history to help businesses amid challenges.
 This launch strategy was an incredible 
success. Registrations outpaced prior year by 
185% over the first four registration periods 
and the campaign positioned MJBizCon as an 
ally to our unique audience.



THE DARE TO 
GROW TAGLINE

Why GROW?
 Whether it be personal career, 
company performance, cultural evolution 
or the literal cultivation of the cannabis 
plant itself, MJBizCon attendees all share 
a primary goal: GROWTH.
 This theme provides opportunity 
to expand on what drives growth by 
authentically sharing our audience's own 
"Dare to" stories with other action words 
that showcase what it takes to make it in 
this industry.

 Cannabis entrepreneurs are bold, 
maverick in fact. They didn't get here by 
taking the easy route, and there was no 
clearcut path to follow. To make it in the 
industry, first you must dare to!
 This theme serves as a positive 
juxtaposition to the D.A.R.E. campaigns 
of the ‘80s and ‘90s, which stigmatized 
cannabis.

Why DARE?



THE DARE TO
VIDEO SERIES

 In an effort to share touching, challenging and inpiring 
stories highlighting business leaders’ journeys in cannabis 
as well as their own experiences overcoming the stigma 
of the War on Drugs – we created the Dare to Grow mini 
docuseries on YouTube.
 These efforts resulted in tremendous growth of our 
YouTube channel, with an increase of +245% in views, 
+184% in watch time and +475% in subscribers!
 Produced entirely in-house with less than $2K budget, 
these videos were utilized as the foundation of the 
campaign and proved to be a highly engaging way to 
connect with our audience.

Tremendous Organic Growth



SHARING “DARE 
TO” STORIES

 In creating this campaign, we wanted to bring the 
cannabis community together by allowing our audience 
to share their own “Dare to” stories to demonstrate 
the diversity and resilience of entrepreneurs and 
professionals in our industry.
 Users submitted a five-question form and a photo 
of themselves at work or onsite at MJBizCon. They also 
submitted three words that sum up their journey in 
cannabis and we used these to craft a unique Dare to title 
for each story, such as Dare to Battle or Dare to Connect.
 We used the form answers to write mini profiles 
that were shared on our website, in our MJBizCon Buzz 
newsletter with more than 120,000 subscribers and on 
social channels. Users also widely shared via their own 
channels.
 As a result of these campaigns, social media referral 
sessions to our MJBizConference.com website were up 
+240% year over year and new users increased by +250%. 
Additionally, bounce rate decreased by 6.4%.
 Similarly, newsletter clickthrough increased by +185% 
year over year and new users increased by +243%. Email 
traffic bounce rate decreased by 14.2%, demonstrating 
users were highly engaged with the campaign material.

Dare to _____ .



DARE TO DREAM
WITH MLK III

Martin Luther King III, the eldest son of 
human rights activist Martin Luther King, Jr., 
spoke on a special panel at MJBizCon 2023 
titled: Town Hall – Creating and Sustaining a 
Just and Equitable Cannabis Industry.
 The MJBiz team collaborated with the 
King Family, Drum Major Institute and Black 
CannaBusiness to create a mini campaign 
focused on “Dare to Dream” theme, securing 
a copyright release to incorporate an iconic 
image of Dr. Martin Luther King’s “I Have a 

Dream” speech into a powerful marketing 
campaign to drive attendance to the event 
and bring attention to MLK III’s mission of 
uniting workers and providing opportunity 
for disadvantaged groups to thrive in a new 
industry with the power to heal communities.
 Additionally, MJBiz secured an exclusive 
interview with MLK III to share his viewpoints 
and lessons in equity from his father’s human 
rights work across video channels and in an 
editorial article on MJBizDaily.com.

 The YouTube video has reached more 
than 5,000 views, more than 46 hours watch 
time and +23 new subscribers. The video 
gained more than 10,000 views across other 
social channels.
 A popup on the MJBizDaily.com website 
garnered 175,406 views, 7,653 clicks, with 
a 4.36% click rate, demonstrating how this 
campaign and speaker resonated with our 
audience as well as widespread acceptance of 
cannabis, which is critical for industry growth.

“I Have A Dream...” - Martin Luther King, Jr.



DARE TO KNOW 
MOVEMENT

40Tons Prison Letter Writing Campaign & Activation
More than 40,000 prisoners remain 
incarcerated for non-violent marijuana crimes, 
even though 40 U.S. states have legalized 
cannabis use, manufacturing and distribution 
for medical and/or recreational use.
 To address the disparity of minorities 
impacted by the failed War on Drugs, MJBizCon 
partnered with Social Impact Brand 40Tons 
to create the largest prison letter writing 
campaign in conference history within The Joint 
Lounge on the show floor at MJBizCon.   
 As 40Tons CEO Loriel Alegrate shared, “Mail 
is like gold to a cannabis prisoner” providing 
a message of hope, knowing there are people 

on the outside who care and are fighting for 
them to be released. 40Tons cofounder Corvain 
Cooper served 8 years of a life sentence before 
receiving a federal pardon. 
 The activation featured a prison cell with 
the theme “Dare to Know,” which was built of 
the Dare to Grow .The prison cell activation 
included a detailed timeline of prohibition 
history and key moments in the legalization of 
cannabis up to the present day letter writing 
campaign.  
 More than 3,000 letters were distributed, 
and 1,200 signed letters were mailed from the 
show floor. 

MJBizCon activation in the Joint Lounge



DARE TO KNOW
MEDIA REACH

 The 40Tons activation was central to the 2023 show 
and was covered extensively by mainstream and cannabis-
specific media including Forbes, Cannabis & Tech Today, 
Fat Nugs Magazine, MG Magazine and many more.

 The Forbes headline read: “The Heartbeat of MJBizCon 
is Community, Not Corporatization” which shows the 
impact this activation had on bringing together our 
diverse industry for a common goal.
 There were seven earned media articles covering the 
activation and prison letter writing campaign with +1.25K 
views and +112 engagements from a potential reach of 
73.3M impressions.
 Additionally, 40Tons conducted “Dare to Know” 
interviews onsite and have aired on YouTube and across 
social channels as well as features in 40Tons newsletters 
for a total reach of more than 500K combined.



In addition to the activation and 
prison letter writing campaign, 
Xzibit, a rapper and former host of 
MTV’s Pimp My Ride and co-host 
Cannabis Cutie conducted two days 
of live recordings of the Lasagna 
Ganja podcast which is centered 
around diving into all the many 
layers of the cannabis industry.

Featured Guests include: 
• Calvin Johnson, former NFL 

athlete and owner of Primitiv 
Cannabis in Michigan 

• Thunder Walker, a cannabis 
dispensary owner and advocate 
who is touring the U.S. to bring 
information on the benefits 
of medical cannabis to the 
masses. 

• Sean Suh, a form gang member 
turned entrepreneur who 
founded Bono-Ape Cannabis 
Co. And is working to open the 
first dispensary in Costa Rica. 

• Hope Wiseman, founder of 
Wiseco and the youngest black 
female dispensary owner. 

• Tahir Johnson, social equity 
owner of Simply Pure Trenton 
in New Jersey. 

• Kenji Fujushima, Director of 
Cultivation for Dr. Greenthumb 
Inc., the cannabis company 
owned by B. Real of Cypress 
Hill. 

• Chris Ball, former pro football 
player who was incarcerated 
for marijuana and awarded a 
California social equity license 
to found Ball Family Farms. 

• Luke Scarmazzo, recently 
released after 14 years of 
federal incarceration after own 
a California-legal cannabis 
dispensery and now owner 
of Prophet Brands cannabis 
company. 

• Jim McMahon and Kyle Turney, 
former NFL stars who launched 
a cannabis line onder the 
Revenant Brand and campaign 
for cannabis advocacy under 
the Cannabis Freedom Party. 

• And many more. 

Xzibit and Cannabis 
Cuties interviewing 
Luke Scarmazzo in a 
live recording of the 
Lasagna Ganja in 
The Joint Lounge at 
MJBizCon 2023.

Collaborative reels 
with Lasagna Ganja 
netted more than 
115,000 views for 
MJBiz social.

LASAGNA GANJA LIVE 
FROM THE  JOINT LOUNGE
Live celebrity podcast with Xzibit

https://youtube.com/shorts/ZvcCVmfImQE?si=tAOn2GEBFgpnt9Rj
https://youtube.com/shorts/ZvcCVmfImQE?si=tAOn2GEBFgpnt9Rj


SOCIAL MEDIA
DARE TO CAMPAIGNS

 MJBizCon social media campaigns in 2023 centered 
around the “Dare to” stories with themes alternating fill-
in-the-blank-style with different relevant action words in 
place of “grow.”
 Dare to Unite higlighted networking opportunities, 
Dare to Design was featured for our official T-Shirt design 
contest, and each ”Dare to” story had a different title 
such as Dare to Obsess, Dare to Party, Dare to Tackle, 
Dare to Disrupt... all highlighting a unique aspect of the 
person featured in the stories.
 The T-shirt contest received more than a dozen 
original design submissions and more than 1,200 unique 
votes, limited to one vote per person.
 Other marketing tactics deployed included Instagram 
Live takeover series and LinkedIn Live events.
 Campaigns were highly successful across all 
channels, notably generating +16,747 new followers in 
2023 (including 2,862 new followers gained onsite during 
MJBizCon). Also notable, MJBiz Instagram Reach grew by 
+68% increase year over year.

Dare to Grow Instagram Live 
takeover pictured above. The 
winning T-shirt from the Dare 
to Design contest (below) and 
several honorable mentions 
were printed and available for 
purchase onsite at MJBIzCon.



USER-GENERATED
CONTENT

 The Dare to Grow campaign encouraged 
social sharing among speakers, exhibitors 
and attendees. MJBiz offered easy sharing 
with custom graphic creation via community 
marketing software, GleanIn.
 There were more than 743 shares from 
the GleanIn platform alone. Across all media 
in 2023 MJBizCon had +19.5K mentions, a daily 
average of 53.
 Paired with other social tactics, our 
LinkedIn engagement results show the power 
of this engaging and relevant campaign. 
MJBiz social channels had a +74,062 rise in 
engagements from 2022 to 2023. LinkedIn 
engagements grew by +189% year over year 
and Instagram increased +49%.

LinkedIn Engagement Growth YOY
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“DARE TO” INFLUENCER 
COLLAB REELS

By creating strategic partnerships 
leveraging celebrity and influencer reach 
with the “Dare to” theme we were able to 
organically tap into new audience.

Specific partnerships include a reel 
collaboration with Tommy Chong, who 
shared MJBizCon branded content with 
more the 2.5M cannabis enthusiasts.

Another notable example is a 
collaborative reel featuring Hollywood 
Undead band member Jorel Decker, who 
shared to his own following of more than 
150K followers and also posted on the 
band’s site with more than 535K superfans.

We saw significant growth from these 
efforts, which drove 500,000+ views 
and 15,000+ engagements. This was all 
achieved by leveraging relationships along 
with MJBizCon’s reputation and media 
reach – and with no marketing spend!

Partnership 
powerhouse



MJBIZCON BUZZ
NEWSLETTER

 NEWSLETTER NEW IN 2023 % NEW IN 2023

 MJBizCon Buzz + 23,884 26.0%

The MJBizCon Buzz in our fanzine for attendees and MJBizCon 
enthusiasts. The newsletter takes a playful, cannabus culture approach 
to informing our attendees and creating Fear of Missing Out (FOMO) for 
subscribers who haven’t purchased event tickets.

MJBiz newsletters are major drivers of both site traffic and conversions 
to MJBizCon registrations. It’s a fun way to nurture our audience and 
showcase the show from behind-the-scenes.

Additionally, this newsletter served ad the primary vehicle for sharing 
“Dare to” stories and driving traffic to the video series.

During a 6-month period in 2023 leading up to the show, MJBiz 
newsletters generated  more than 20K clicks to our website, from 11.8K 
unique users. +22.3M emails were delivered and +3.55M emails opened.

Through organic popups and forms on our site and word of mouth, we 
generead +23.8K new subscribers to the Buzz in 2023, a 26% gain year 
over year..

TOTAL CLICKS20,565
UNIQUE CLICKS11,815



2023 MJBIZCON
RECAP VIDEO
2023 RECAP VIDEO

Ignite Growth at MJBizCon 2024 #cannabisindustry #business (youtube.com) 

https://www.youtube.com/watch?v=ii0LAFfj8sA
https://www.youtube.com/watch?v=ii0LAFfj8sA



